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Purpose: In this study, we evaluated the effect of jay-customer behaviors on work engagement and workplace deviance among
optometrists. We aim to provide basic data that can be used to improve the rights of optometrists and ensure an appropriate
working environment. Methods: Two hundred and twenty-one optometrists working in the capital area and Gyeongsangbuk-do
participated in a questionnaire survey. We used the interpersonal conflict developed by Dormann for the measurement of jay-
customer behavior experienced by the participants. Moreover, a Korean translation of the questionnaire developed by Schaufeli
was used for the measurement of work engagement among participants. A modified questionnaire developed by Bennett was
used for the measurement of workplace deviance. The results were analyzed using SPSS 20.0K. Results: The study results show
that jay-customer behavior affects vitality, dedication, and preoccupation, which are sub-factors of work engagement. Moreover,
the results show that jay-customer behavior significantly affects vitality and workplace deviance among optometrists. The three
sub-factors of work engagement are noted to significantly affect workplace deviance in optometrists. Conclusions: Jay-customer
behavior affects work engagement and workplace deviance among optometrists. Moreover, the severity of this behavior can
negatively affect the level of engagement that optometrists experience toward work, thereby also affecting the management of
optical stores. Therefore, alternatives and appropriate countermeasures must be considered to prevent jay-customer behavior,
thereby improving the rights of optometrists and ensuring an appropriate working environment.
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Table 1. Demographic characteristics of optometrists  (n=221) 2. Bl 9l MBS HE
Characteristics Categories Number (%) ZAWSFE] BfGAS Frshr] 98 A Ees) T
Total 21300 o) 2ARAE AASHOR, 1 A9 2} SHuse 2
Gender Male 124 56D 1A )ape] 0.4 ooz LR} i) F1FT) 41
Female TE9) s AZIAE 060 oPFoR Y} AT 4 9 5
= — gjg Foz AL KMO e 0602 W59 ¥
Age — g el AEs elselsct
>50 28 (12.7)

Colleas G 3. DBUWST 5i2o|eto] A
| University % 050) TR EY ARdo)o] s19leasl B, B4, B
Education Graduate university 523) Tl HIAlE SR A Al A, el A
Etc. 4(1.8) WA 84 F &Y rA= GFo] {3 ztolE vE
Franchise optical store 78 (35.3) W ATH(p<0.05)(Table 2). =3+ Durbin-Watson 1.557%]
of optumetist Optical store STG6T) Ak UEhiol 1RE 7ol ARBATL flo} AR
Contact lens store 62 (28.1) 93k zFolE YeERNRITE By To] ZU1E1A F
< 726260 W e 0106 HE HolAE Aoz Urhton] og
Working member 33 105 (47.5) ol el BEFsEo] B S JFS mA=
6-9 43 (195) AL R = At ©]= Choi 02 Al A A=
=10 L0 QR IR Y] Bee] Qo] L Tk At
Career (year) ;130 Zi 8(8)2 o OEJ;,]%J-_ iﬁ%‘%ﬁﬂ%ﬂ_?ﬂﬁ?ﬂ A= Slle 2t
ST 65 G08) DAEFY T ST P 0045 THF oA
Very satisfiod 34 (153) Durbin-Watson 1.5622] 3tO.2 AHAAAE oY &
. . Generally satisfied 116 (52.5) Aoz Feld fhe ERA Sttt e d et =
Satisfaction Neither satisfied nor unsatisfied 61 (27.6) TR WACIME SF(EL194YE ASFY SO S
Not satisfied 10 (4.5) X A] ko yMEEYFo] FUEH EF= 0.053 T

F HoHe AS SRy BAF SR fofskA] %%
(38.0%), tHeH o] 58(2.3%), 71EF 478(1.8%)C. & 1} o} o] AW Bl 1 227 EgsEel thste] Akt

Bt AE 2 Q% B4e) TRON 2RA e = @ 5 QRS el A ShR, 244K, 2Aslof &
dzto]= FEA 78 (35.3%), 7N HEH 81H(36.7%),  BEF T TS ARG Ao BHYTES AAE
FUEd= Y 29Q81%)02 Uehton, A9 fE oeln 2Y 4 ARS B4 E F AL AoH 44
2% o3} 7278(32.6%), 3~578 1058 (47.5%), 6~98 438(19.5%), Akl HF-Fojo] FHA FaFs v Zolth
107 o] 19(0.5%) =22 eyt &% 717+e 3d
o] 3} 68%3(30.8%), 3~10' ©|3} 85%8(38.5%), 10%d °]/& 4. DM=YHSI T L] dEBS| A
68T (30.8%)°190P] ZHFR= FolAe] MFEE S W B AN AAF A9 nARFAES 47 )
% 349(154%), AZ D= 11678(52.5%), %5 617 dedEae] BANA 3T FAKHCE 723 Ato]
(27.6%), B 109 (4.5%) -2 et} £ e AT (F=54.287, p=0.000)(Table 3). ILHEZFYFF
Table 2. The effect of jay-customer behaviors on work engagement
. . Unstandardized coefficients ~Standardized coefficients Durbin-
Variables Categories t p F R?
B Standard error Beta watson
- (Constant) 20.203 1.031 19.592  0.000
Vitality - 6.186 0.019 1.557
Jay-customer behaviors —-0.106 0.043 —-0.149 —2.487 0.013
o (Constant) 17.654 1.025 17.219  0.000
Dedication - 1.130 0.000 1.562
Jay-customer behaviors —-0.045 0.042 —-0.064 -1.063 0.289
. (Constant) 18.122 1.079 16.797 0.000
Preoccupation - 1.426 0.002 1.677
Jay-customer behaviors 0.053 0.045 0.072 1.194  0.234
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Table 3. The effect of jay-customer behaviors on workplace deviance

. Unstandardized coefficients Standardized coefficients Durbin-
Categories )4 F R?
B Standard error watson
(Constant) 25.145 2.449 10.268 0.000
- 54.287 0.163 1.891
Jay-customer behaviors  0.746 0.101 0.407 7.308 0.000

Table 4. The relationship between work engagement and workplace deviance

Unstandardized coefficients

Standardized coefficients

Variables )4 F R? Durbin-watson
B Standard error Beta
(Constant) 49.521 2.954 16.764  0.000
Vitality —-0.933 0.242 —-0.363 —-3.864 0.000
— 15.218 0.135 1.791
Dedication -0.714 0.216 -0.274 -3.300 0.001
Preoccupation 1.106 0.218 0.446 5.081 0.000
o] 7kt A W dgdFo] 0.746 FoHA= AR FiaL e FAALE e R IAEF o Qg
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