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A Study on the Analysis of Visual Elements on the Main Screen
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Purpose: This study aimed to obtain fundamental information for the design of Optical Center websites by analyzing the
visual elements on their home pages. Methods: The visual elements, including images, typography, and colors, were
analyzed on the home page of domestic franchise optical center websites. Results: The types of images used on home
pages were mostly photographs, and both individuals and products were prominently featured. Such photographs were
frequently used for advertising and as background elements on the main screen. Sans-serif typefaces were predominant, and
they served various design and brand-advertising functions. A wide range of colors were used in the photographs, but
corporate identity colors were used sparingly. Main colors and background colors were commonly utilized. Conclusions: By
incorporating distinctive visual elements that emphasize the characteristics of an Optical Center and its individual brand
identity, the website's visual identity can be effectively established.
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Table 1. Franchise optical shop brands’ Websites main screen
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Table 1. Continued
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Table 1. Continued
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Fig. 1. Web design visual elements & design process.
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Table 2. Home-page image analysis of optical shop websites

Image
Brands Type Division Function
Photo Graphic Person Product Etc Advertisement  Product = Background
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Table 3. Home-page typography analysis of optical shop websites

Typography
Brands Typeface Division Function
Sanserif Serif Calligraphy Information Formativeness = Menu  Product copy Brand copy
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Table 4. Home-page color analysis of optical shop websites

Color
Brands Type Division Menu bar Screen
Image Graphic Identity Main Serve Point color
Grandprixoptics O O O O
Glassbaba O O O O O
Glassbox @) O O
Glastar @) O O
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Davich @) O @)
Lookoptical O O
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Barlkeunnunankyung O O O O O O
Seechannel @) O @)
Eyeavenue O O O O O
Eyesaver O O O O O
Eyegentry @) O O
Ankyungnara O O
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Inoti O O O O O O
Leeoptical O O O O O
1001optics O O O
top50glasses O O O
Kvisionoptical O O O O O O
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