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Purpose: The purpose of this study is to analyze the information structure of website home screens of optical shops and
to use the analysis for improving and establishing optical shop websites. Methods: The concept of information structures
was examined, and the main screens of domestic franchise optical shop websites were analyzed for their information

structure, such as the terms and numbers on the main and sub-menus, fields of menu contents, languages used in menus,

icon items, and search functions. Results: The range of the main menu hierarchy was mostly 5-6, and the content field was
highest with “franchise information.” Sub-menus were offered only on some websites and the range of hierarchies was 2-6.
The most common menu language was a combination of Korean and English. Most of the labeling was in text format. Icon
items were most frequent with social blogs and websites offering search functions were the fewest. Conclusions: When the
systematic information structure-which highlights the features of optical shop businesses and brands of individual optical
shops-is included on the main screen, improved usability of optical shop websites can be expected.
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Table 1. Optical shop brands franchise websites
Brands Websites

Grandprixoptics www.gpeye.co.kr

Glassme www.glassme.co.kr
Glassbaba www.glassbaba.com
Glassbox iglassbox.com
Glastar www.glastar.co.kr
Nunsarangankyung www.nunsarangoptic.com
Davich www.davich.com
Lookoptical www.lookoptical.co.kr
Moogkukoptical www.mooguk.com

Barlkeunnunankyung www.rednblue.co.kr

Seechannel www.see-channel.co.kr
Eyegentry www.eyegentry.com
Ankyungnara aknara.co.kr
Opticalmanager www.opticalmanager.co.kr
Inoti www.inoti.co.kr
Leeoptical leeoptical.co.kr

1001optics 1001optics.co.kr

www.kvisionoptical.com

Kvisionoptical
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Table 2. Components of information structure

Organizing system

Exact organization schemes, Ambiguous organization schemes

Organizing system —
Organizing structure

Hierarchical structure, Database model, Hypertext

Labeling system

Text type, Icon type

Search system

Known items, Adventure, Don’t know, Re search

Navigation system

Global navigation, Local navigation, Contextual navigation, Addition navigation
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Table 3. Main menu of the optical shop websites
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Brands Main menu N
Grandprixoptics 3ATN, AZEATN, CS Center, 3|94 27], 3948 5
Glassme =ek2n], QPAH|, PRl =, ZHEQhY, migehy, @ll=n] 6
Glassbaba JAA, ZRAEMA, QA=A JHEAEAE, 7P8A )R, SGAFE- Notice, Event, Review 9
Glassbox About, Store, Notice, Franchise, Contact, Login, CS CENTER 7
Glastar ABOUT GLASTAR, 78329, 7F8%3h, ofojgloj7to]= 4
Nunsarang ankyung HISTORY, STORY, BRAND, BRANCH, GALLERY, COMMUNITY 6
Davich AlF, =07 XpEst AL W4, 78 7R b, SRAE, oA, QIS 7
Lookoptical SHOP, B =, WHYZ, 3JAk27l, vi427], COMMUNITY 6
Moogkukoptical HOME, SIA, 7Fi7 e, /b et 4, 7k 2] 5
Barlkeunnun ankyung BFeE 2, AEAA, TSI, 7 AR, oMlE, A5 6
Seechannel SAN, 7SI, EYE 8, &0l HlE, thaE] 5
Eyegentry NEWS & EVENT, BRANDS, EYE GENTRY, AGENCY, FRANCHISE 5
Ankyungnara AN, 7K, EYEE ), & HIE, w2y, A|IF2]~E 6
Opticalmanager SAL, AFELA, 7FR 3], 7S, ARE 5
Inoti INOTI, NEWS & EVENT, BRANDS, CHAIN STORE, FRANCHISE, 714 A& 6
Leeoptical °]F73 ¢, Lindberg, A%, A=ZE], 7FUE 5
1001optics SAkAN, 71N, EYEZH, 7 &oHE, wigd3tr] 5
Kvisionoptical KH1A9P, &0 ME, AE2A), w41, w4 n, nase)d 6
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Table 4. Main menu content categories and keywords of the optical shop websites

Contents category

Main menu N

718 (5), Wi 2+71(4), FRANCHISE(3), 714 704 2kl (2), 7F83 71ASh 2), 7184 271(2), 1%

713 R 2), 7H8Z2l (1), 78 EEAA (1), 7FAHEEEQ), 7P b)), 7 A1), AR ), 3 32
AL, 394 27)(1), AGENCY(1), BRANCH(1), CHAIN STORE(1), Store(1)
AN (8), ZA=MIZ(1), LAEZ(1), About(1), Contact(1), 22F2=1](1), THIX] (1), BF&EeHaATN
B (1), °12HE(1), K¥IHESHH (1), ABOUT GLASTER(1), EYE GENTRY(1), HISTORY(1), INOTI(1), 22
STORY(1)
- golHIE TF22&OHIE/NEWS & EVENT(4/2), 7 EI/COMMUNITY(2/2), ©[¥1E /Event(1/1), Notice(2), 3/dE |4
B (1), SRAE (1), WHYS(1), GALLERY(1)
AE . B AF270(4), BRANDS/ERAE(3/1), d=v(1), =& (1), A=), FBE(), AF(), AFHI=E |,
e (1), AE2HA(1), Lindberg(1), SHOP(1)
o AR EYE H(3), =3 AE(), i A7 283} 7AAK1), ofelslof7tel=(1), AL8A(1) 7
JIMAE CS Center(2), 27842 gH(1), Review(1) 4
37k} - =29l 9 4(1), Login(1) 2
A LA QAFIM) 1
HOME HOME(1) 1

2.3. ME el sig

oHEY 4 Alo|EL] MB. i FEAA Algste &
= Ygs votstr| 91t AMH HlwE 4% A3
O3 ZTH(Table 5). W91 3PHAA AH w5
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Y §) Alo|EoA FAE AU E UEeded HE
A g AplEANA AlFehs AB wTe] = 2~7fE
Eitth 7Y B vl 55 7 Y § Aol E= o7l
5 7% AloluldTE ol ar EFu YA o] =E] X H
VS A BAEE QA

24. ME Hel Hnt A2 E 20

9§ Abe|EoX AREEE B sl tigh
ol MES7F 52 t2 Ud, E45d o5 2
(Table 6). AE. #l7o] Fel= o] FE-2 g Afo|EdfA
ARE Q1 8ol IR ARSSHAY AR ZHE a2
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Table 5. Sub-menus of the optical shop websites

Fo] Prlth. ZEl2 Y1 8-S 71F0 2 AH WRFe e
=2 Qg E, ag)a 2ol ASH o5 A ‘=
7213 7E) 999 AB wlwTE 10702 7P wWekar
o 2s JIE - Jgo] =2 gkt Wl Hwr
oA Wo] Vet 3 9} A)E - BaAEo] e
FAL A AB v foje HukEQl Felx o

SN M= 57} Ee B4 Gol AHgHA ek gict.

18 N

2.5. 2| 2101

ol AR8-E dojs AuET 107]2] eHEY 9 Aol
EoA = gols E8A AES e HoE YEl
11, k= Jols 74z e} 3709 §) ARl EolA] AR
3tal A TH(Table 7).

2.6. Ol0|2 olo|
S ¢ Ate]EQ] wQl sHolA ofo]F FF2l9] ofo]
g8 7%k e ARIEE O Z YERSTH(Table 8).

Brands Submenu N
Glassbaba LOGIN, JOIN, CART, ORDER, TODAY VIEW 5
Nunsarang ankyung SOCIALLOGIN, 27191, 3]€17}3], FAVORIT 4
Davich plolsfo] A, 2191, 3174, ], chl X A2 2] 5
Moogkukoptical Login, Register, Search 3
Barlkeunnun ankyung HOME, CONTACT, 53221 3
Opticalmanager A el 7P 438 2
Inoti INOTI SEEQIE %3], A& gt of 2
Leeoptical TOP, Lindberg, Lee optical, Lens-holic, Contact 5

6

Kvisionoptical

FE, Z7%), 37181, WidE7], 14 x4, 71mEEe)
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Table 6. Sub-menu content categories and keywords of the optical shop websites

Contents category Submenu N
27321 3971d LOGIN/Z1%1(3/2), 397} (3), JOIN(1), Register(1) 10
FIE g e s3E(), A4 BRI, FE(1), INOTI BEEQIE Z3](1), CART(1), ORDER(1), TODAY VIEW(1) 7

) g5E7] ) 235-7)(2), Contact(2), 7FEE-2](1), 5
AE -BH= Lens-holic(1), Lindberg(1), 2
227 S¥EZ (1), SOCIAL LOGIN(1) 2

AA =] CH XL AR A (1), AAA() 2
HOME HOME(1), TOP(1) 2
sfelsilo] nfelse] (1) 1
3TN Lee optical(1) 1
A Search(1) 1
Azt o REERE Gt 1
FAVORIT FAVORIT(1) 1

Table 7. Menu languages of the optical shop websites

Language Optical Brands N
Korean Glassme, Davich, Barlkeunnunankyung, Opticalmanager, Kvisionoptical 5
English Glassbox, Nunsarangankyung, Eyegentry 3

Korean+English Grandprixoptics, Glassbaba, Glastar, Lookoptical, Moogkukoptical, Seechannel, Ankyungnara, Inoti, Leeoptical, 1001optics 10

Table 8. Icon items and design of the optical shop websites

Brands Icon items Icon design N
Glassbaba papa m 1
e =719), 74, 27427, SOCIAL, LOGIN 4

ankyung < OCIAL LOGIN

] O chelxop
Davich ek, A2, slola, olBE 1, 7t B A 5
7 S7427|

Lookoptical A4, 2381, v Q = W) 3
Barlkeunnun A s 'l“ﬂ )

ankyung ’ o ] | O
Eyegentry 6
Ankyungnara papy Q 1
Opticalmanager A7, 7P AT E 2
Inoti INOTI THEIE 23], 277], o:ElBZ 1, o|i=E|F o] 25, o] 6

Q12Ek1sd, A2t ok
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Table 9. Icon items of the optical shop websites

Item category Icon items N

B Ho|25(2), J—NHE:L(I) dlolHZG 7k (1), HlelHEZ1(1), ol=ElE2 (1), ol=ElA=Bt 1 (1), |,
== o:=E]o] 28 (1), AXELLA (1), FFLEANI(1), BFEZ (1), SOCIAL LOGIN(1)

A4 A4(5) 5

w7 71872038 = (1), TRIXRE(), BEA(1), Z87A1ERI(1), INOTI BHERJIE 23(1) 5

=771 271R1(4) 4

=137 Z7371(2) 2

Ao EXY AL ERN (1) 1

A2 ZAAte]| oF AJ S ZAALel| 2K (1) 1
O|:=E]o|:=El= INOTI THERJE x3], 2731, o]=¥ =7 ZtHTable 10). A 223} A|2HS AHEH 4
EE27 ofo]§loZ, ool EE]L At ERY, QIZEL1H, B3z BA9] 243} A|AFoM AlFTFEE 2ol F
TAER, Folzd, oM ARs), 219l ofelgle. o= mHsEd ole A WA Folu, E& 2 v
2 2931 o2 7P 29T Az ]7<4_£~ 1~6707}A) AlA AFEe 7] 5 us b AFe] Zlo]
oFshAl AlEstal A=dl e, THEIX L QE of Fof we} o] At AR FAAN FEzhs 7
YA, o]i=E] 59 HAEE olo]Fi} HIXES W5l Hed JRE 2] 9fsiA Oﬁlﬂ% He] F8& djjof sk
A Y1 ol )-89 %‘f é% l%’é‘i AT, ofo]F o] TEE FIA HE AT, 3 Heol B H/E% A8}
ololgl 0 2= Ho]2& oL} gl E‘r H,EET ZE & Al Ho] S AR AASHA] Kohe ek e &
AERET o] 7PE BarL, A3 vl ofolElo] 574 F e TERE WA EE AFTEROIT w4 Ao
2 FYsHA Ve TH(Table 9). E9 AT TE= AT F3 HolE fAsHs Aol T
Oﬁltﬂ ARl AT T2 AF2 7o @717 A

w

238 ¥ Aolsel B2z By g Sivlate 7 W
QA9 4 Aol W9l B ARFE E4S 5 o mﬂz & 7N, A%l %o

Table 10. Main screen information structure system of the optical shop websites

SeiA elehid AFe] Fal
| Al 2eA7) A e

Brands Organizing system Labeling system Search system
Main menu  Menu  Submenu  Menu Text Icon Icon Keyword input Sub menu
Grandprixoptics O 5 O
Glassbaba O 9 O 5 O O @) @)
Glassbox O 7 O
Glassme O 6 O
Glastar @) 4 @)
Nunsarang ankyung O 6 O 4 O @) O
Davich O 7 O O O
Lookoptical @) 6 O O O
Moogkukoptical @) 5 @) 3 O O
Barlkeunnun ankyung O 6 O 3 O @) @) O
Seechannel O 5 O
Eyegentry O 5 O O
Ankyungnara O 6 O O O
Opticalmanager @) 5 O O @)
Inoti O 6 O 2 O O
Leeoptical O 5 O O
10010optics @) 5 @)
Kvisionoptical O 6 O 6 O
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