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Symbol and Logo Design Characteristics of Optical Shop Brands
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Purpose: To provide a basic resource for use in designing optical brands based on the design characteristics of the
symbols and logos of existing optical brands. Methods: The symbol and logo designs of domestic franchise optical brands
were analyzed in terms of the symbol type, semiotic type, design motive, logo font style, thickness of strokes, and color use.
Results: The symbol type and semiotic type were primarily the symbol mark and iconic types. The most popular design
motif was “glasses.” The most common logo font style was sans serif and the thickness of strokes was mostly right. Black
was the most common color, and one or two colors were typically used for the logo. Conclusions: Optical brands can build
identity only when they develop their symbol and logo designs systematically to reflect the characteristics of the optical

industry and the originality of each brand.
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Table 1. Symbol and logo design characteristic of optical shop brands

Symbol Logo type Color
Brand name Symbol & logo design  Symbol Symbol Symbol Logo Logo
tvpe motive semiotic type type Color N
P type face thickness
Grand 32210 word san . red
prix optics (o) mark letter text serif medium blue 2
Glass word san .
me GLASSME mark letter text serif medium black 1
Glass . san . . .
baba <0~ GLASSBABA symbol - index serif right bluish-violet 1
Glass icon+ san . yellow-green
box GLASSBOX symbol glasses symbol serif right oray 2
Glass word . .
story CGL ASS X orY mark glasses icon serif bold brown 1
% . San
Glastar — EI' ﬁ El‘ symbol glasses icon serif bold blue 1
Nunsa
rang ALk eye . san . bluish-violet
an @ =AY symbol etter index serif right oray 2
kyung
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. e . 12 type of . san blue
Davich s, DAVICH symbol light index serif bold  yyish-violet
Look o LooMOpticst . . san .
o ——]
optical '—|.7O:|:% Foict symbol animal icon serif medium black
red
Mkﬁl(ig D102 symbol tac- symbol san bold blue
. (‘h'gux-l-Ell Ot d Y geuk Y serif yellow
optical
black
. blue
Barlkeunnuna wfocofq symbol eye index calli right yellow
nkyung e graphy
gray
Voda 0 @ circle san t:ﬁgtv
. symbol square index . right Y
optical — et serif blue
OPTICAL etter pink
( blue
e
See channel : I symbol eye icon san right black
Seechsannel serif green
red
word san
Eye deco EYE.DECO mark letter text serif bold blue
figure
Eye T eye . san .
saver %) eyesaver symbol system index serif right blue
rest
Eye Avenue symbol glasses icon san right yellow-green
v serif gray
Eye 2z, T e, glasses : : :
gentry < EYE GENTRY symbol gentleman icon serif right black
. . san . orange
Eyepia orojmoor symbol glasses icon serif medium oray
B word glasses icon+ san
Ankyungnara Q{:’ QB‘— mark letter text serif bold orange
Optical . san black
o
e @ orH oYX symbol glasses icon serif bold red
Ankyung O HEA word san
baksa P oryaIA mark letter text sori bold black
Inoti m symbol glasses icon SS;?f right blra:k
INOTI GLASSES gray
face
glasses .

1001 A\ \oiz 50 icon+ san . black
optics WVI‘lE”?g'E symbol vir:il:rllbferst index serif right gray
chart
Top50 e = word letter san black
glasses =) = 50 g-g mark number text serif bold orange

. glasses . .
Kvision S . . bluish-violet

optical €3] GlE:lE] symbol talee;su ) index serif bold red
Clear letter icont+ san .
optic symbol circle index serif medium blue
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Optical shop brand identity elements

brand symbol & ] .

Fig. 1. Optical shop brand identity elements.
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Table 2. Symbol design characteristics of optical shop brands
Symbol type Symbol semiotic type
Brand name Symbol Word mark  Icon Index Symbol Text SI;(r):bZI Ilclféle; IC::;:
Grandprixoptics O O
Glassme O O
Glassbabaglass O O
Glassbox O O
Glassstory O O
Glastar O O
Nunsarangankyung O O
Davich O @)
Lookoptical O O
Moogkukoptical O O
Barlkeunnunankyungglass O O
Vodaoptical O O
Seechannel O O
Eyedeco O O
Eyesaver O O
Eyeavenue O O
Eyegentry O O
Eyepia O O
Ankyungnara O O
Opticalmanager O O
Ankyungbaksa O O
Inoti O O
1001optics O O
Top50glasses O @)
Kvisionoptical O O
Clearoptic O O
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Table 3. Symbol design motif of optical shop brands

Symbol design motive

Brand name i
Eye Figure Animal Lens Letter Light Number Rest ws;ﬁgnt%t System Gnelr;;le Glasses Face Taegeuk

Grandprixoptics O
Glassme O
Glassbabaglass

Glassbox

Glassstory
Glastar

OO0 |0

Nunsarangankyung O O
Davich O
Lookoptical O
Moogkukoptical O

Barlkeunnunankyung
glass

Vodaoptical O O
Seechannel O
Eyedeco O
Eyesaver O O O O
Eyeavenue
Eyegentry O
Eyepia O
Ankyungnara O

O|0|0]|00

Opticalmanager O
Ankyungbaksa O
Inoti
1001optics O O
Top50glasses O O

Kvisionoptical O O O
Clearoptic O @)

010
O
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Table 4. Logo design characteristics of optical shop brands
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Logo design

Brand name Logo type face Logo type thickness

San serif Serif Calli graphy Right Medium Bold
O
O

Grandprixoptics

Glassme

Glassbabaglass

O|0|0|0

Glassbox

Glassstory O O
Glastar

Nunsarangankyung
Davich
Lookoptical
Moogkukoptical
Barlkeunnunankyungglass O

O|0|0|0|0
O

Vodaoptical

O|O0|0

Seechannel

Eyedeco

Eyesaver

O|0|0|0|0
O

Eyeavenue

Eyegentry O
Eyepia

OO0

Ankyungnara

Opticalmanager
Ankyungbaksa
Inoti
1001optics

OO0

O|0|0|0|0|0|0

Top50glasses
Kyvisionoptical O O

Clearoptic

O
O
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Color design

Brand name

Color *

B bV

P

BR BK GY

1

Grandprixoptics O

O

Glassme

O

Glassbabaglass

Glassbox O

Glassstory

Glastar

Nunsarangankyung

Davich

O
O

Lookoptical

Moogkukoptical O

Barlkeunnunankyungglass

OO0

Vodaoptical

Seechannel O O

Eyedeco

Eyesaver

OO 0|00 |0

Eyeavenue O

Eyegentry

Eyepia O

Ankyungnara O

Opticalmanager O

O

Ankyungbaksa

Inoti

1001optics

Top50glasses O

O|0|0|0]|0
O

Kvisionoptical O

O

O|0|0|0O

Clearoptic

O

O

*R(RED), O(ORANGE), Y(YELLOW), YG(YELLOW GREEN), G(GREEN), BBLUE), bV(BLUISH VIOLET), P(PINK), BR(BROWN),

BK(BLACK), GY(GRAY)
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=3 ZTH(Table 5).
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