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A Study on the Denotative Meaning of Visual Images on Websites:
Focusing on the Main Screens of Optical Shop Websites
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Purpose: In this study, we analyzed the denotative meaning of visual images represented on websites to generate
fundamental insights for designing the main screen of optical shop websites. Methods: The analysis focused on the
denotative meaning of visual images featured on the main screens of domestic franchise optical shop websites. Results: The
most common signifiers in visual images were glasses and faces. The denotative expressions emphasized models wearing
glasses, followed by images of the interior and exterior of the optical shop and hands touching glasses. Conclusions: The
main screen of optical shop websites becomes distinguished and effective when the signifiers and denotative meanings of
visual images emphasize the optical industry and the brand identity of each shop.
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Table 1. Visual image elements & signification levels!!

Elements Contents
Verbal elements news, copy, menu name
Behavioral . . . L .
clements Nonverbal elements photo, illustration, video & animation symbol mark, logo, color, icon
Auditory elements sound effect, sound, other
Signification level 1 _Denotative meaning informational, objective value, stable
Signification

level Signification level 2_Connotative meaning

Signification level 3 Myths (Ideology)

classic, subjective value, various meanings, fluid, synchronic meaning

interconnected synchronic concepts connection, giving arbitrary meaning
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Table 2. Denotative meaning analysis of visual images on the main screens of optical shop websites

Denotative meaning of visual image

Brand Websites main screen — - -
Signifiers Denotative meaning
Grand orix - Two female models staring forward
P face, lens, number - Lens items below the models
optics
- 1+1
o - The upper bodies of two men wearing glasses and one female
Glassme GLASSME men, glasses, logo model
s - Three optician logos
optical shop building, - The exterior of optical shop with a unique appearance stressing
Glassbaba sky, clouds, forest, the symbol mark and logo
i logo - Clouds surrounding the forest
!
optical shop o B‘ulack. display t.al.)le an.d .hghtl.ng ﬁx@es
Glassbox o - Luxurious interior of optician clinic finished with metal and
Interior
wood
Glass star glasses, hand, - A hand grabbing a pair of glasses

logo

- Various designs of eyeglass frames in blue

gentleman, hand,
chairs,
tablet, hexagon

Glass world

- Consultation room with chairs on the background
- A gentleman holding a tablet
- Six hexagons over the tablet

Nunsarang glasses, hand, - Hands of a craftsman assembling an eyeglass frame
ankyung temples - Glasses and temples on a table
female. plants - Interior landscaping
Davich - P ? - A female model wearing sunglasses among the plants
sunglasses .
- Staring above her
Look - A female model wearing glasses
optical face, glasses, logo - Tilting her head to the right

- Logo below the female model

face, glasses,
number,
optical shop, square

Barlkeunnun
ankyung

- Two foreigners wearing glasses, one female and one male
- A rectangle divided into seven sides

Vol. 29, No. 4, December 2024
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Table 2. Continued

Sung-I1 Hong

Brand Websites main screen

Denotative meaning of visual image

Signifiers Denotative meaning

Seechannel

- A female model wearing glasses

face, glasses - Laying her chin on her hand

Eye . - Graphics and certification mark
icon .
saver - Decorations and banner
Eye lasses - Glasses with shadow
aven ue & - Glasses floating over a yellow background
Eye face. olasses - A female model wearing glasses and smiling
gentry '8 - Tilting her head down, staring down
- Hands holding an eyeglass frame
Ak nara handst,oggiasses, - The frame with broken rim
- A tool for assembly
. N - An illustration of a beach
Optical Boom Bowwun  @ames o :
e _ . Dbeach, people, logo - People posing in various ways
manager = R . .
5 0 * - Logos symbolizing affiliates
"Gy ;-' 'f‘" \
Respect optical shop - Exterior of an optical shop about 2/3 covered
glasses exterior
face. sunglasses - A female model wearing sunglasses
Inoti ice, sung ’ - Smiling brightly with her hair being blown
optical shop, square . . .
- optical shop celebrating grand opening
optical feet, glasses yeg Y P

- Eyeglasses facing forward

Vol. 29, No. 4, December 2024 J Korean Ophthalmic Opt Soc.
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Table 2. Continued

Denotative meaning of visual image

Brand Websites main screen — - -
Signifiers Denotative meaning
1001 city night view, - Lights of cars running on the‘ road
optics ma - Colorful night view of a city
P P - Maps of branches
Top plus glasses, sunglasses, - Glasses and sunglasses on rocks
glasses rocks, plants - Bright lighting for clarity and cleanliness
Top50 = balloon, logo, text - Balloons expressing the logo
glasses I A o B clouds, characters - Clouds and characters around the logo
0550
Kvision square, man, face, - A rectangle divided into 11 sides
optical eye, - Models in various poses in the rectangles
P glasses, number - Various visuals for promotions
SRR ] \.‘.\QQ man. text. icons - An illustration of a man
Clearoptic e "“”‘"x' > R ’ - Showing his back and holding a trophy and a medal
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trophy, medal

- Graphics and icons
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Table 3. Signifiers on the main screens of optical shop websites

Signifiers N %
Glasses 12 20.3

Face 7 11.8

Logo, people 6 10.2
Optical shop 5 8.5
Square & hexagon, hand 4 6.8
Sunglasses, number 3 5.1
Cloud, plants, icon, text 2 34
and outer 20 33.9

Total 59 100
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Table 4. Signifiers & brand number on the main screens of optical shop websites

Signifiersn Optical shop brand N

6 Kvisionoptical 1

5 Glassbaba, Glassworld, Barlkeunnunankyung, Top50glasses, Clearoptic 5

4 Inoti, Leeoptical, Topplusglasses 3

3 Grandprixoptics, Glassme, Glasstar, Nunsarangankyung, Davich, Lookoptical, Aknara, Opticalmanager 8

2 Seechannel, Eyegentry, 1001optics 3

1 Glassbox, Eyesaver, Eyeavenue, Respectglasses 4
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