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Purpose: The study aimed to determine the characteristics of the typography featured in the main screen of optical
shop websites Methods: The typography used in the main screens of the websites for domestic franchise optical shops
were analyzed, focusing informational functionality and visual aspects. Results: In terms of informational functionality,
logotypes and main menus were mostly present, with a high frequency of English text. Lenses appeared slightly more
frequently than frames. The textual content frequently included corporate brand promotional copies, and bilingual texts
(Korean and English) were common. Regarding visual aspects, sans-serif typeface and the color white were, used most
frequently. In terms of typography placement, logotypes were mostly positioned at upper left corner of the page, main
menus were centered at the upper portion, and copies were placed at the lower left corner. Variations in color were often
used for shapes, and a blank tone was effectively used in spatial composition. Conclusions: When the typography on the
main screen is designed to highlight the characteristics and brand identity of an optical shop, a distinctive web identity

for the store can be established.
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Table 1. Main screens for optical shop websites
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Table 1. Continued.
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Table 2. Analysis of typography functionality in main screens of optical shop websites

Functionality*
Logo Menu Pro duct Text division
Brands Text
. Corporation Product . . Click 1
Logo Slogan Main Sub Glasses Lens Promotion Affiliate . Etc language
brand brand title
Grandprixoptics O () O O O @)
Glassbaba O [ ] o O <
Glassbox Y e O ©
Glastar o D O O D
Nunsarangankyung [ ] O D
Davich o o O D
Lookoptical o €] O O O D
Barlkeunnunankyung  © @) O O O O O O O D
Vodaoptical ) D ] O
Scondface () @)
Seeoneyewear o () O O D
Seechannel () O (] O <]
Eyedeco (] O O O O O D
Eyesaver o © O O O D
Eyeavenue o O D
Eyegentry () @) >
Ankyungnara @) [ ] O D
Opticalmanager O @) O O O O D
Glassoftoday @) D O D
top50glasses ©) ©) @) @) O O O D
Inoti @) D @) O O D
Leeoptical @) o D o O D
1001optics O ® O O ©)
Kvisionoptical © © © © O O @) D
Clearoptic o O O D
Topplus ) ©) @) D
*Q(Korean), D(Korean+English), @(English)
Table 3. Analysis of typography functionality in the main Table 3. Continued.
screen of optical shop websites, discriminated Functionality Contents N %
by content
Affiliate 4 15.4
Functionality Contents N % Text division
Etc 5 19.2
Logo 24 (13)* 92.3 (56.5)* -
Logo Text language Korean+English 21 80.8
Slogan 5 19.2
- *( ) (English N & %)
Main Menu 25 (10)* 96.2 (40)*
Menu
Sub Menu 5 19.2
Product Lens 4 15.4 vrok S=lEolES A3 7Hvet AR 5o HAE
roduc \_ - w .
5 Glasses 3 11.5 Aoz = tulA] 9] 200 BHEE o JES 83 A
Corporation brand 16 61.5 o gxy FEkivdlAs dFFTY ) Billes
Text. divisi Click title 9 34.6 ZES ALEEE o HUREAN AAEE o)A~ HIlE=
ext division
Promotion 6 23.1 Wl 3H0) 7}=E xZHA L)
Product brand 5 19.2
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Table 4. Analysis of typography formability in the main screen of optical shop websites

Formability
Brands Typo Color** Position*** Shape Space
face* Color N Logo Main menu Copy
Grandprixoptics Sa W, BK, bP 3 U-L U-C R size -
Glassbaba Sa W, B, bP 3 U-L Uu-C D-L color blank
Glassbox Sa W 1 U-L U-R C - blank
Glastar Sa W, GY 2 U-L U-R R font, size, color, gradient -
Nunsarangankyung Sa BK, Y 2 - U-C C size, color blank
Davich Sa W, BK 2 U-L Uu-C C-L, D-C - blank
Lookoptical Sa BK 1 u-C u-C - - -
Barlkeunnun ankyung  Sa-S W, BK, O, Y, G 5 U-L UR full size, color blank
Vodaoptical Sa BK 1 U-L u-C - - -
Scondface S BK 1 U-L U-L - - -
Seeoneyewear Sa BK 1 U-L U-C DR - -
Seechannel Sa W, BK 2 U-L Uu-C D-L - blank
Eyedeco Sa BK, GY 2 U-L U-R D-L texture blank
Eyesaver Sa W, BK, B 3 U-L U-C C-L color -
Eyeavenue Sa W, BK 2 U-C - C-L size blank
Eyegentry Sa w 1 - U-C C size blank, kerning
Ankyungnara Sa W 1 U-L U-C DL - blank
Opticalmanager Sa W, BK, Y 3 uU-C U-C R color, gradient -
Glassoftoday Sa W, B 2 U-L UR C-R font, size, color -
top50glasses Sa 0,Y, GY 3 U-L uU-C C-R color, texture blank
Inoti Sa W, BK 2 U-L uU-C U-C - blank
Leeoptical Sa w 1 U-L U-R D-L - blank
1001optics Sa W, BK 2 U-L U-C CL - blank
Kvisionoptical Sa'S W,BK,R, G B,GY 6 u-C Uu-C full color -
Clearoptic Sa W,BK 2 U-L U-C C texture blank, leading
Topplus Sa w 1 U-L uU-C C-L - blank

*Sa(sans-serif), S(serif)

**W(white), BK(black), R(red), O(orange), Y(yellow), G(green), B(blue), BV(bluish violet), BR(brown), BP(bluish purple), GY(gray)
***U-C(up-center), U-L(up-left), U-R(up-right), D-R(down'right), D-L(down-left), D-C(down-center), C-L(center-left), C-R(center- right),
L-R(left-right)
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Table 5. Analysis of typography formability in the main
screen of optical shop websites, discriminated
by content and number

Formability Contents N %
Typo face San-serif 25 96.2
Color Color White 19 73.1
N 2 10 38.5

Logo Up-Left 19 73.1

Position Main Menu Up-Center 18 69.2
Copy Down-Left 5 19.2

Shape Color 8 30.8

Space blank 16 61.5
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